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Ngā Haerenga Great Rides of 
New Zealand is the hero brand 
that showcases the very best of 
New Zealand.
This document has been created to 
provide brand guidelines for anyone 
marketing, promoting or endorsing Ngā 
Haerenga Great Rides of New Zealand 
cycle trails. 

It is important that anyone marketing 
the 23 Great Rides follows these 
guidelines to ensure the brand is used 
correctly across the family of Great 
Rides. This includes trail managers, 
official partners, RTOs, councils, 
collaborative marketing groups, and 
domestic/international media, where 
possible. 

Increasing the visibility and recognition 
of our brand will benefit the entire 
network by providing quality assurance 
and cross-promotion across the 23 Great 
Rides. 
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Colour

Colour is an essential 
part of Ngā Haerenga 
New Zealand Cycle Trails 
brand architecture. Colour 
identifies hero rides like Ngā 
Haerenga Great Rides of 
New Zealand and other rides. 
Aotearoa Black and Environment 
are the two colours that define 
Nga- Haerenga Great Rides of New 
Zealand. 

Aotearoa
C 0  M 0  Y 0  K 1 0 0

R 0  G 0  B 0

# 0 0 0 0 0 0

Environment (Great Rides)
C 4 0  M 5  Y 1 0 0  K 0

R 1 6 7  G 1 9 7  B 5 7

# a 6 c 5 3 9
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Great Rides Logo
Ngā Haerenga Great Rides of New Zealand
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Minimum clear space

Clear space is defined as the 
space that no other element 
shall cross in relation to the logo. 

As a guide use the largest letter 
form “E” to provide enough 
clearance for the logo to breathe.

Great Rides  
Logo
Ngā Haerenga  
Great Rides of New Zealand

Minimum size

The horizontal logo should 
not be used any smaller than 
34mm wide for print, or 200px 
wide for web. The vertical 
logo should not be used any 
smaller than 18mm wide for 
print, or 106px wide for web.

P R I N T W E B

34mm 200px 18mm 106px
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Enclosure
For use on trails or 
marketing of a trail

C O L O U R S I N G L E  C O L O U R

For use on individual trails an 
enclosure system has been created 
so each trail can still have use their 
own trail personality and branding.

The enclosure should always be 
placed on the top-right hand corner, 
and hang from the top edge. This 
applies to all applications e.g. poster, 
pull-up banner, website, social media. 
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Media Releases. 
PowerPoint 
Presentations. 
Voice-Overs.

L A N G U A G E  U S E

E X A M P L E  O F  U S E 

Alps 2 Ocean Cycle Trail, part  
of Ngā Haerenga Great Rides of 
New Zealand.

Alps 2 Ocean Cycle Trail, Great 
Rides of New Zealand. 

You should write ‘Ngā Haerenga Great Rides 
of New Zealand’ out in full the first time 
that it is used. You can then use ‘Great Rides 
of New Zealand’ thereafter. It may not be 
necessary to use ‘Ngā Haerenga Great Rides 
of New Zealand’ if you feel that the context is 
already clear or you are writing for someone 
that already knows us well – such as a regular 
provider. 

C O R R E C T  U S E

I N C O R R E C T  U S E
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All videos that feature a Great Ride should reference ‘Ngā Haerenga 
Great Rides of New Zealand’ in the video (voiceover & copy) and show 

a Great Rides logo at the end of the video.

It is recommended that all trail managers include the Great Rides 
enclosure in their email auto-signature. 

Digital Imagery / Assets. 

L A N G U A G E  U S E B R A N D  U S E

E X A M P L E  O F  U S E 

Clutha Gold Cycle Trail Great Ride

Clutha Gold Great Ride

Clutha Gold Cycle Trail, one of Ngā Haerenga 
Great Rides of New Zealand.

All images that feature a Great Ride should include the name of the 
trail along with ‘Great Ride’ at the end of the trail name. If there is 

space, it should include ‘Ngā Haerenga Great Rides of New Zealand’ in 
full. 

U S A G E  C A S E  G U I D A N C E U S A G E  C A S E  G U I D A N C E

G R E A T  R I D E S  L O G O G R E A T  R I D E S  E N C L O S U R E
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Digital Imagery / Assets. 

I N C O R R E C T  U S E

Lake Dunstan Great Ride, Central Otago.Alps2Ocean Great Ride, Lake Tekapo/Takapō.  Hawke’s Bay Trail Great Ride, Hawkes Bay. 

Should say: Should say: Should say:
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Social Media.

L A N G U A G E  U S E B R A N D  U S E

E X A M P L E  O F  U S E 

Clutha Gold Great Ride

Although space may be limited, please use the words ‘Great Ride’ 
when referring to a Great Ride. 

U S A G E  C A S E  G U I D A N C E

U S A G E  C A S E  G U I D A N C E

G R E A T  R I D E S  L O G O G R E A T  R I D E S  E N C L O S U R E

E X A M P L E  O F  U S E 

#greatridesofnz

The hashtag ‘#greatridesofnz’ should be used for all social media posts 
in which a Great Ride is promoted (i.e. Facebook, Instagram, TikTok, 

LinkedIn). Do not use #nzcycletrail. 

U S A G E  C A S E  G U I D A N C E

For Tourism New Zealand online adverts promoting operator cycling 
packages and suchlike should reference the Great Ride brand 

alongside the trail name. 

If you want NZCT to share your content, 
you must  tag our handle @nzcycletrail.
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Social Media.
If you want NZCT to share your content, 
you must  tag our handle @nzcycletrail.

C O R R E C T  U S E

Using the handle and hashtag.
References Great Rides and uses the handle. 

Could also include the hashtag.


